FRANCESCA SANFILIPPO

UX DESIGNER / ART DIRECTOR

ZURICH,

SWITZERLAND

CONTACT:
+41 077 5206082
INFO@FRANCESCASANFILIPPO.IT

WWW.FRANCESCASANFILIPPO.IT

PERSONAL DATA

PROFILE

born on 19th March 1979 - actual address in Zurich
area at Glattpark-Opfikon, Wright-Strasse, 48
Married, two children and permit B

e-mail: info@francescasanfilippo.it

Ph: +41 77 5206082 // +39 340 9840598

LANGUAGES

German: B2 level (Studying C1)

English: B2 level

French: elementary proficiency

Spanish: elementary proficiency
[talian: mother tongue

WHAT CAN I DO

Management:

e deliver well in multiple projects

e organize tasks accordingly

e guide (or be guided) a team in a project

User-centered Design:

e use succesfully design thinking method

® prainstorm and create original ideas

e create an efficient User Experience Design

Advertising and communication:

e create unique cross-media campaigns
e make the difference in a brand identity
e create poliedric and visionary concepts

Visual arts:
e passing through illustration, photography
and video with professional skills

I'm Francesca Sanfilippo, I've been working
in NewMedia and advertising for over 15 years.

Intuitive, resourceful, enterprising Visual Artist,
possessing a significant background in delivering

a variety of creative media and visual coommunication
solutions to individual clients, business owners

and various corporations.

| am able to handle multiple projects without giving

in to stress. | am a hardworking individual that is
self-motivated to accomplish my tasks for the day.

| am a highly-skilled individual capable of learning more
and adapting to her environment.

ADDITIONAL INFORMATION

Press experience:
e editor and journalist in local newspaper (ltaly)

Social services experience:

® one year volunteer center for the disabled

e two years of voluntary summer camp

¢ three years of voluntary association recreation
e six months of volunteer senior center.

Music experience:

e 13 years in a Big Band with the qualification of
clarinet solo

e four years in choir and rock band with
qualification of singer

e good knowledge of the music industry

Sports:

e ten yers of ballet and contemporary dance

e instructor of Zumba® (actual)

e martial arts (two years kung-fu, one year Judo)



DATA RESUME

Portfolio: http:/www.francescasanfilippo.it | Photo-portfolio: http:/ www.flickr.com/photos/aileen

WORK EXPERIENCES

November 2018 - actual

Local Leader

The Interaction Design Foundation - Zurich (IDF)

As Local Leader of IDF Zurich | organize meet-ups, workshops, brainstorming, events to create a vibrant com-
munity of UX designers and related professionals in Zurich

February 2018 - June 2018

Art Director and graphic designer

Artemperature AG

Skills: art direction, social media advertising, strong knowledge of brand identity (restyling logo and stationery),
problem solving, BtL, Atl

January 2016 - December 2017

Art Director

Self employed (During Maternity)

Creation of Concept and Brand Identity of Peace&Mum, FacebookPage and Blog PeaceandMum.com
Art direction, brand design (Logo Design), social media management

January 2014 - December 2015

Art Director

A-Tono

Clients: Kia Motors, Chanel, 3M (Post-it), Coty, San Carlo, Best Western, Amuchina, Aquafresh, Polara
Skills: art direction, strong knowledge of brand identity, leadership and problem solving, BtL, Atl

Januar 2013 - December 2014

Art Director

Codemachine

Clients: ScientiaMobile, Realprotection, BlogdMob

Skills: strong knowledge of graphic assets and icon design, art direction, brand identity

Jan 2008 - December 2012

Art Director

PT Communication

Clients: Italservices (Metjeans), Piaggio, Lamborghini calor, Valdo Spumanti, Skipper, Tunap, Australian
Skills: art direction, graphic and web/app design, promotions, BtL, Atl

From December 2000 - March 2008

Midastudio, Graphic and web designer

Develon, Graphic and web designer

H-Farm (H-Art), Flash Designer

Oot, Flash Designer

Cultural association Isadora, Press Officer

Garmusic/Nexus, Owner, Administrative and commercial referent
Elpicomp, Graphic and Web Designer

Trenet, Graphic and Web Designer

Universita degli studi di Udine, IT System Assistant

Some personal project as a freelance

Art Director, Graphic and Web designer / Photographer / Visual Creator

Art direction, direction, illustrations and photography of Stop Motion “Dry Water”, Bologna Water Design (2013)
Photographer Backstage, scene of “books” on the video “L’essenziale” by Marco Mengoni (2013)

Art direction, art exhibition event “Essenza Coreutica” (2007)



EDUCATION

Certifications

UX Design: Design Thinking (certificate), User Experience (certificate), Human-Computer Interaction -
HCI (certificate), Become a UX Designer from Scratch (certificate), The Interaction Design Foundation
Viral Marketing and How to Craft Contagious Content (certificate), Coursera

Design, Communication and Art Direction Courses
Art Direction and Visual Communication, teacher Gianluca Regnicoli, Noetica
Publishing and Interactive Typography, IED Istituto Europeo di Design

Bachelor

Scienze e Tecnologie Multimediali (Multimedia science and technology, BSc level)

Universita degli Studi di Udine, Thesis “Analisi sonora del film The Company di Robert Altman” (Sound analysis
of movie “The Company” by Robert Altman)

Tecnico Audiovisivo e Multimediale (Audiovisual and Multimedia Technical, BSc level)

Universita degli Studi di Udine, Thesis “Lindicizzazione di un sito web” (Indexing of a website)

Video Courses
Stop Motion (1° and 2° level), teacher Stefano Bessoni, Teatro Franco Parenti
Video with reflex, Istituto italiano di Fotografia

Photography Courses

Language of photography, teacher Guido Cecere, Accademia di Belle Arti di Venezia
Social reportage, teacher Francesco Fantini

Photography Workshop (1° level), Istituto italiano di Fotografia

Dance Photography, teacher Luciano Romano, Accademia Teatro alla Scala
Photography, teacher Annie Leibovitz, Masterclass

lllustration Courses

Digital coloring, Graphic Novel, teacher Emanuele Tenderini
lllustration, teacher Stefano Bessoni, Teatro Franco Parenti
Graphic novel, teacher Antonio Menin

Highschool
Maturita scientifica, Liceo Scientifico E .Mayorana

HONORS, EXHIBITIONS AND AWARDS

Honors

Mediastars, section Internet & Multimedia: Special Star in Concept Design to A-Tono for Kia Sportage GPL +
Mediastars, section Internet & Multimedia: Special Star in Usability to A-Tono for Kia Views

Member of the jury Mediastars: section Corporate Identity, Packaging Design & Promotions

Photography: “Acqua come bene comune” (theme: Champaign for public water) Special mention of the jurys
Photography: “150°...” (theme: 150th anniversary of Italian unification) 2nd place

Video: “Meetic” on Zooppa.com: 1st place for Concept

Publication

iBook published: text, illustrations and art direction, La cascata incantata
Cover photo for the book “Dove canta la cicala”

Schmap Stockholm Guide for iPhone: photograph

Exhibitions

Art Exhibition San Dona Fumetto: photographs and digital illustrations

Art Exhibition Bologna water design: video “Dry Water” (Direction, art direction, photography, illustration)

Art Exhibition “Terraé”: Photographs

Art Exhibition “Meeting Comics”: photographs and digital illustrations

Art Exhibition “Essenza Coreutica”; creation of concept, the set, direction, digital lllustration, paints and video



ILLUSTRATION

Frankspaddock
2007
Website, digital illustration
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Japan
2011
[llustration to raise funds for Japan




ILLUSTRATION

Clown
2012

Digital illustration, contest “lllustrati”, subject “Circus”

Three
2015
Traditional illustrations




PUPPETS FOR STOP MOTION

Jean Piérre
2015
Puppet, lllustration, character design, making off

Mr. Lullaby and Cornelia

2015
Puppets, lllustration, character design, making off




BRAND IDENTITY

Codemachine s.r.l.
2012-2013

Logotipo, corporate image, brand manual, website codemachine.it
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PRODUCT CATALOG

Australian
2009
Graphic, shooting, art direction




ART DIRECTION AND VISUAL COMMUNICATION

Biodiversity - WWF
2010

Concept, copywriting, art direction
“Natura, armonia di varieta”
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WEBDESIGN

Kia Motors - Sportage GPL+
2014

Graphic, art direction

kiagplplus.it

Kia Motors - Kia Views (dem + website)
2014

Graphic, art direction, logo design

kiaviews.it




WEBDESIGN

Lamborghinicalor.it - Gruppo Lamborghini
2012
Graphic, art direction
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ltalservicesspagroup.it - Italservices S.p.A.
2009
Graphic, art direction of Italservices’ brands
italservicesspa.com - itsnewsspa.it - jtindustriesspa.it
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WEBDESIGN E NEWSLETTER

Cyclejeans.it - Cycle
2010
Graphic, art direction
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Safilens - Safilens
2009

Graphic, art direction
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CUSTOMER CARE AFTER SALES ON WEB

Website after sales - Kia Motors
2015
Concept, Art Direction

Mew Soul Mews Soul
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Facebook custome care App - Kia Motors
2015
Concept, art direction
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APP/MOBILE

iMet - Met (ltalservices S.p.A.)
2010 - 2011 - 2012
Graphic, art direction, user experience

A
|l'i."|,_‘:j.\:|+f-_ ,lf__\Jl'

IMET Warld
s -
Collaction

News&Events

Storg Locator

App - HeavyProject e ltsMet (Italservices S.p.A.)

2010 - 2011 - 2012
Graphic, art direction, user experienxe




APP/MOBILE AND BANNERING CAMPAIGN

App - Chili.tv
2012

Graphic, art direction, Ui Design

Bannering Campaign Met Chino&Friends to Vogue.it - Chino&Friends

2011

Art direction and flash design
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< CHILIEY

10000 A.C:

300

Afghan Knight

Alr Force One

Alexander Revidited

Alpha Dog

CHILI&

LA LEGGENDA
DEL TITANIC

3 episod

LA LEGGENDA
DEL TITANIC

31 episod

LA LEGGENDA
DEL TITANIC

31 epinods




RESTYLING USER INTERFACE

Software - Realprotection’s OpenEye
2013
User interface, art direction, icon design
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COMPETITIONS

Check&Go - Piaggio
2011
Graphic, art direction
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INCENTIVE

Flessibili e raggiungibili - Tyrolit
2011
Graphic, art direction
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PRESS CAMPAIGN

Mobile Ticketing
2014
Graphic, art direction

Finalmente a Siracusal
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PERSONAL PROJECTS

Art exhibition/Event Essenza Coreutica

Centro Congressi di Montegrotto Terme (Pd) May 19 to 27 - 2007

“Essenza-Coreutica” is an exposition/event. | created the concept, the set, hired the right artists for the
project. Other than this, | did also draw a digital illustration, few paints and video..

The concept of the event:

“Lights, air, suspension, movement... the art of dancing... the event-exhibition revolves around these four
keywords. There are no imposed rules on colours, sounds nor anything else. There just is a common

idea; to represent all that is grace, movement, ethereal beauty, lightness. A game of lights and contrasts,
complementary hues. Everything aims to convey to the viewer infinite beauty, to keep him with bated breath;
a constant floating feeling, enforced by the wind and sounds that merge, in their black and white expressions.
Duality, to the extreme. There is nothing supposed to be gloomy: on the contrary, there is a white energy
explosion, filled with light.

The dance itself is the main theme, on its deepest and most oniric meaning”

Video preparation
Video Installation

Concept, pictures, digital images, video, art direction, creative preparation and coordination
(photographs of the event)




PERSONAL PROJECTS

Short tale “Prima di C., dopo di C, Mary”

2010 - 2011

The above mentioned story is an experimental work where photography, illustration and creative writing
intertwine. The text is supporting and emphasizing the images and viceversa.

[t was paged with special care given to the frames and the placement of text in relation to images. The story
itself is currently in the process of its development in App for iPad, its transposition as a short film, where | will
supervise as assistant director and art director.

Mi trovavo i un buco nero,
divorata dalle mis paune, dai misi
demonl Interior. E dal sansd di
colpa

La vita con C. non ara stata
parfatta. Lo sembrava agli occhi
degli altn, Lui era  'uomo dei
=ogni, befio e intelligenta. Lunica
caratteristica non canonica, cha
o Ao perdutams 0
BESEIR Mrgverss & schive,
Probabdmente solo gquesto mi
avava fatta innamorare.

Poi con gh anni le cose chmben
rono. Elemosinare EUD amora
ad || suo desiderio era diveniato
froppo doloroso

treqgua al mio incessante bisogno
i essere amatd, compresa

La nostra slona era stato Fepilogo
di una vita fatia di incerlazze,
In cui Munica certezza er stata
proprio la mancanza i calone

Testarda e determinata, md inca-
ponive nel portase avantl la mia
battaglia pee possedieda vesa-
mants, GMands contm Tulhd &
ELthl
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Crescenda il si quistaviy fitho acquistava le 1ooalitl pasteio della
maEtunth, a poca a pococ
Cra ivecs, come una tempesta improviisa, Many,
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PERSONAL PROJECTS

Stop Motion “Dry Water”, Bologna Water Design Exhibition and Delete.tv

2013-2018

Water as filaments, streams that flow, they create and recomposed themselves, they penetrate everything and
they give life. The wax skin of a girl who unconsciously is wasting the precious element, and almost unaware of
its importance that permeates both she and the environment that surrounds them, it dries up losing its young
beauty ...

Video

Art direction, direction, illustration and photography

(Frame of video)




PERSONAL PROJECTS

Publications

June 2012

Cover photo of the book “Dove canta la cicala” and Special mention of the jury on contest “Acqua come bene
comune”

| authorize the use of my personal data according to Legislative Decree 196/2003



